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VISION &
MISSION

Yol Phokasub

To be the best, sustainable and most admired customer-centric

omnichannel retailer wherever we operate

MESSAGE FROM
BOARD OF DIRECTORS
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“l am confident that this is the time for Central Retail
to move forward inte the next era, and that our structural
strength and our vision will enable us to use the positive
econamic foctors to ochieve great success: The purchasing
power of consumers remaing strong as ever, and there
is healthy growth in Thailond's tourism sector, both in
terms of visitor numbers and our good reputation as

ane of the twenty maost pepular destinations in the warld,
This aligns perfectly with Central Retoil’s established
recard in the retail business. Under the governance of
our professional Thai and intemational management
team, plus sound corporate responsibility and programs
to create sustainable values and career opportunities,

we are ready for the future”

Dr.Prasam Trairatvorakul
Chairman
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With seven decades of market leadership and success
in the retoil business, Central Retail is ready to take
our legooy into the future with the continual development
of new shopping and lifestyle experiences for our
custorners. With Central Chidlom in Bangkok, we
brought the first world-class department store to
Southeast Asio which then grew into the most innovotive

The kst decade saw Central as o leading intemational
player with dominant pesitions in the Vietnomese
and ltalian markets. As the digital world opens up
to us, we are once again at the forefront, moving
confidently inte emnichannel retailing where we

continue to enhance our custormer experience with
enline and offline excellence. Teday, | am confident
that Central Retail is well-prepared to further achieve
our retail business success in the world market.

Tos Chirathivat
Executive Chairman
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multi-format retail businesses covering all of Thailand,
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Central Retail has been marking leadarship position in the
world of retail mardket, we are well prepared for the econamy
fransition to seamiess digital gicbalizotion and unprecedented
customer changing. We have embarked upen aur new giowth
journey into ‘Mew Central New Retail, evolving cur business
1o establish a leading customer centic amni-channel platiarm
1o match with the opportunities of the digital economy and
10 provide new experences seomiesshy both online and offfing
for all rmarkets: We have strengthened with local communities
and global partnerships to become the largest foreign retailer
in Vietnarm, & world-cass luxury department store in ltaly and
undisputed leader in Thailand omnichannel retailing:
We confidently declars that Cantral Retall, o5 a leading global
retailer, is ready for o new chapter Our IPQ in February will be
the biggest |PO ever in Thailand, jaining among the top 15
of the largest market capital and responding lavorably frem
top local and intemational comerstone invastors. Today we

are making history, and we will never stop evolving.

Yol Phokasub
Chief Executive Officer
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CENTRALRETAIL
MILESTONES
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Our import business began as Central Qur first Central Department Store outside

Trading, which later becomes a part The iconic Central Chidlom flagship Bangkok. in Chiang Mai province signaling

ﬁf Central Marketing Group. store opens and hos become o symbol an expansion into upcountry Thailand.

- of madern age.

1947

SuAEnT lukasunalataritniu

TugussfiokanyoNgILNWUKILAS 1990

A small shephouse was opened WU [DAFDUILLUIAR K0asSWELAT
in the central area of Bangkok. ulaWalng wiaufumsaiaem UsEn

1iunga Sina rasuaistu Jiin (CRC)

1956
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AroasswaumiBunsa WatAusms ;
FwusnTURETUSaUsW The lifestyle ZEN Department Store opens uSun 1Gunsa Sina AasUaisou
iy r i S .
and Central Retail Corporation Company i (CRC) wWhlaRudaulknduon
Limited is incorporated, Aasswaumlstuau

The first Central Department Store

. by : Remark ZEM Department Store iz rebranded 3
opens in Wang Burapha area 1o Cantral @Central World Central Retail Corporation Compary

Limited (CRC) acquired a majority
of shares Robinson Department

Store.

MILESTONES CENTRALRETAIL TIMES
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The new specialty store Tops Supermarket
was launched and has since become the
largest supermarket chain in Thailand.

1997
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The company marched into new retail

categories with our new specialty formats

namely Power Buy and SuperSports.

Wy
Tops e

market

1996-1997

2010

Mngsfio Indan SwimUdnawi:mouuneaikn
{UagudmsAi Robinson Lifestyle ullunmosn
fi 2.ng0 lumavoomsueassfiona:snnaa
0

Qur first large standalone specialty format,
branded Thai Watsadu, opens.

The first Robhinson Lifestyle Center opens in
Trang, establishing our business model for
expansion and penetration to upcountry

marksts.
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Acquisition of the Rinascents, a collection of
luxury department stores in [taly marking our

entry into the EU market,

72 YEARS

OF PRIDE AND REMARKABLE
MILESTONES IN RETAIL BUSINESS

2013
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Baan & Beyond

Qur fiest Cantial Depantment Store webstare,

www.central co.th, was launched.

A new specialty farmat branded

Baan & Beyond was opened.

2017

[Uaeodaonofsria lumsdnkuigauniia:
TRUSMsTumsIFonboauaT WU Rinascente
On Demand ua: Chat & Shop

Our new digitally assisted shopping platforms
such as Rinoscente On Demand and
Chat & Shop were launched.

202
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We began our joint venture for FamilyMart
in Thailand,

FamilyMart

MILESTOMES

2015

2018
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We began a joint venture with
Nguyen Kim and Lanchi Mart in

Vietnam,

2016

Wnianoms Big C uBanUL
We made an acquisition of Big C

in Mietnom.

Usunusus Big C d GO! #msu
misvenagshvlusnalaosusiin
uSaaunu

We rebranded our Eig C 1o GO
retail banner for hypermarkets in
Vietnam as pant of our expansion

strategy. -
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Thailand’s Best-Loved Department Store

Back in 1956, the Central brand began with the opening of Thailand’s
first department store in Bangkok's Wang Busapha area. Since then,
it has expanded with 23 stores across Thailand. Central Department
Store’s reputation has been built on the principles of o total commitment
to maintaining extensive merchandise selections supported by exciting
visual presentations, o welcoming aotmosphere, and unparalleled

customer services.

As the leading department store in Thailand, Central never staps
improving and introducing new ways to delight our shoppers, os the
second home that transcends generations, where sveryone can take

home memorable experiences,

CENTRAL
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ROBINSON
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Thailand’s
Largest Department Store

Robinson Department Stare, established in 1979 in Victory Monument area, is
a medium-sized department store focusing on offering necessities at affordable prices.
With the initiation of the first Robinson Lifestyle Center in 1990, the brand is expanding
mid=range branches into provincial centers covering major economic cities in Thailand
under the concept of Eat Shop Play that cements the Rebinson name as the center of
the cormmunity. Furthermore, Robinson Departmaent Store is revamped with a new
essence of "Making retail more than just shopping! and starts its expansion into ASEAN

region under "ROBINS" banner firstly in Hanoi and Ha Chi Minh City, Vietnam.
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RINASCENTE i . RINASCENTE
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The Ultimate Fashion and the Most Elegant Lifestyle

The Grand Debut of Central Retail in Italy

Rinascente, with its 150-year history, has enjoyed moments of great success as a prime
retailer in Europe with 8 branches in maojor cities of ltaly. Living up to the fame of its brand,
all prominent fashion labels, lifestyle banners and exclusive collections presented here make
Rinascente a special destination for upscale tourists visiting Italy and a flagship stare under
a fashion business of Central Retail, when acquired all shares in the year 2011. Central Retail
sets o mission to drive Rinascente to a lifestyle global brand with an aim to expose Thai
products in ltaly for the fame of our country and more opportunities for Thais.

o7 RINASCEMTE CENTRALRETAIL TIMES
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Thailand’s Top Tier Distributor of World’s
Renowned Brands

Central Marketing Group (CMG) is o leader in distributing,
manufacturing and marketing of many iconic global brands.
We have a brand pertfolio of over 40 brands such as Casio Watches |,
Dyson, Topshop, Guess, Calvin Klein Jeans, Polo Ralph Lauren,
Lee, Wrangler, G2000 and Clarins. Aside from Thailand, we alse
have operations in Malaysia and Vietnam. We are operating
responsibly our more than 1,800 stores and counters all aver
Thaoiland, executing with excellence, and capturing new opportunities

for profitable growth. We aspire to be preferred by the world's best

brand partners, and for our brands to be best-loved by our customers.

CENTRALRETAIL

TIMES

CENTRAL MARKETING
GROUP
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fivhuaolanonmsdnduauuoo Sporting Goods Index

A World of Sporting Goods and Equipment

CRC Sports is Sports Division of Central Group which comprises SuperSports stores, and

the distribution network of 11 iconic sports brands, These include Skechers, Crocs, New Balance,
Fila, Umbro, Wilson, Liverpool F.C,, K Swiss | Ellesse | Lotto and Speedo. SuperSports now
has over 80 stores in Thailand and is by far the largest retailer of sporting goods armed with
an online e-commerce website. [n 2014 CRC Sports expanded to Vietnam and ranks among

the top 60 largest sporting good retailers in the world according to Sporting Goods Index.

CENTRAL MARKETING GROUP | SUPERSFORTS
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Thailand’s One-Stop Shopping Retailer of
Building Supplies and Construction Materials

Mesting everydoy needs in building supplies and censtructian
rmaterials, Thai Weatsadu is the praminant retailer providing high-
quality construction-related products under one roof for for home

owners, contractors, project developers, and small retail shops who look
far value-in-maney, ready stock, varieties of items, and convenient

chopping experience with eredit cards and small laan pregrams.

09 THAI WATSADL CENTRALRETAIL TIMES
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BAAN & BEYOND
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Thailand’s Best Home Improvement Store

Baan & Beyond is our flagship home decoration and furnishings banner, with a wide range of
over 20,000 items of quality decorative and maintenance products for every househeld. We

selectively source out household appliances, decorative products, electrical goads, plumbing

equipment, gardening tool, and hardware material at everyday affordable price together with

a complete heme service make life easy for of all home owners.

POWER BUY
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Thailand’s Dominant Electronics Retailer

The leading retailer of electronic products, mobile phones and gadgets, Power Buy
has more than 100 branches across Thailand along with o convenient online service.
We have selected products from aver 800 world-rencowned brands, offering high-
quality and innovative merchandise with constant updates to stay at the forefront of
trends. Cur Omnichannel business provides seamlass integration with our stores for

shoppers browse and purchase with an online payments system through the Self-

Ordering Kiosk, creating o supremely easy customer experience.

NGUYEN KIM
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isBaUAL (Nguyen Kim) Sudsuinamaolalwihiasalnsnivaalanmsiuthu idamn
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KankaEuaauAIa:AIIUaaonaunelumsdauTafinn g

. " .
Vietnam’s Prevalent Electronics Store

Qur hardline retailing category in Vietnam includes cansumer electronics and appliances
stares operated under our Nguyen Kim banner, which opened its first outlets in 1996 and
has since expanded to 32 cities throughout Vietnam. Nguyen Kim is different from competitors

as it offers a more diverse selection of premium products with its larger selling spoce that

HgUyENIm. Com

allows utmest shopping cenvenience.

CENTRALRETAIL TIMES BAAN & BEYOND POWER BLY
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CENTRAL FOOD HALL

Asia’s Finest Food Store
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Central Food Hall delivers an innovative and immersive grocery shopping experience,

catering to an utban population and delivering d rich variaty of spacially and intematisnal
foods as well as local favarites. Epitomizing the modearn supermarket concept, Central Food
Hall offers traditional grocery alongside dine-in options, including table and counter service,

and o wide array of ready-made takeaway meals

Focusing on cotering te the changing tastes and trends in food and consumer goods, our food
segment encomposses a range of retail banners that offer o wide selection of high quelity
grocery, orgenic and health foods, beverages and popular consumer staples, sourced both

domastically and abroad. We operate the foed segment in Thailand and Vietnam.

Thailand’s No 1 Supermarket Brand

Tops is our flagship supermarket brand, offering a variety of stare formats with Tops Market
urban supermarkets, Tops Daily mini-supermarkets, Tops Superstore hypermarkets, and

Tops Plaza
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FAM I LYM ART Thailand’s Premium Convenient Store

Aaavovaoiuazaonavielndnn

Tuﬁf)ﬂUs:i’ifuTugUuUUUW?UF‘!'IﬁDlC}ﬂETﬂUniWLFIU FamilyMart is our convenience store chain, meeting the daily food and other

needs of our customers with mare than 964 stores in canvenient locations

sthvamiswiauSuls:munasuuuuRBI NI
IwWDaUSN SudsRondanianunndt 964 ain RsauRau iRaRsUaUDeRTUGsamsLooanaTunaviun across Thailand. A key feature is the development of exclusive brands including
riafous:inelng vauAsWSLIARS VNGRS wiouRBUSMSRuDnS ready-to-eat food and Japanese snacks,

BIG C (GO!)

Towasusinnaniualuuaoidsauiuy Vietnam'’s Modern Hypermarket Chain

Ond GO! Iawasinsifinua:guimsfmeantouluSoauny RAUEUASUNNATIUASoMSUauaNd [RBsausoU Big C (GO is our flagship hypermarket and retail plaza chain in Vietnam, focusing on high-guality flood
s AudauTnAla:using nSaolsdane indaatBneluthu TustmanmiAundnins saufousmsidanay and other consumer products while delivering unbeatable prices and family enjoyment for our customers,
duifoutSturksas Ifﬂﬁagjs.-_h:hons:uaumsylusu.ﬁij GOt ﬂmﬂua:nurid\}ua\maqnémsumﬂgsh:JTumammu Big C is cumently being rebronded os GO! as part of our expansion strategy in Vietnam.

LANCHI MART

Aanvavlowosursifinus:Sdooson
vavlduauIl

2uB uiEn (Lanchi Mant) lulawadusifinuunm@dniona WulalBuinis
unumulaoua:Ueosaviuwnmonauriorendaauny Doauahmsuiiaus

AufAunwhEanassLongantuioviiu

Vietnam's Suburban Hypermarket

Lanchi Mart is our rural and suburban small-to-medium hypermarket in
narthern Vietnam, with an emphasis on meating the tostes ond neads of
our customers by focusing on high-quality locally sourced food and other

consumer products.
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PHYSICAL
PLATFORM

ifiunga Sina thiguaauMua:usmsuutoomofikaINkanBsULLULNNNSTAS SN Koasswa U,
Fwneaufitawinm, Brand shop, tidasinsifis, Tawasuasifin, SuaAonts, want,
tazipdinadhrtheFuATawzuUsUS uunmsSiAsATUSLUoowWnAinssuRUSInA Anunucaw:
U20AUA tazulauauoausudaum

Central Retail eperates across multiple retail formats such as Department Store, Specialty
Store, Brand shop, Supermarket, Hypermarket, Convenience Store, Retail Plaza, and
Counter Brand based on consumer behavior, special characteristics of merchandises, and

palicy of brands.
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DIGITAL PLATFORM

ADEAIWLDULTUMSWERULUNE 20N 10R3NE lugn9alu webstore, mobile application ua: social commerce
wasnaiunsustal 1 AnRsundasraonioaasadoassAUs-aunisaitoubonaunsiusudissuanlunisaAum

#onass uarrhmsdofoaumnlrmnsanauandiluudnlddnesBeoUaats ilkyoonTofda voodunsa dina
DvridulazaniauWomsdaubonuuluann lamskaunanuEsnuansolaiusoadoasionniinnioan
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CENTRAL

CHAT&
| SHOP I
SHOP NOW

CENTRAL

The dedication to develop digital format; ihcluding-uur webstore, mebile application, and social commerce;
enables us to respond fast to trends and pravide o new and exciting shopping experience far our customers.
These digital platforms allow customers to browse, choose, and purchase from a selection beyond the
merchandise available at a paticular store location. Other features essential to modermn e-commerce, such as
customer reviews, price reimbursement, cross-selling and recommendatiens, fast checkout, and other sales

supports are integrmed to create a total shcpping axperience.
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MULTI-SERVICE

Omni-cha

nnel

Experience

Customer shopping behavior is trending towards

shopping that seamlessly integrates both enline

and in-store sales channels. 5o do we at Central Retail
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CENTRAL
CHAT&
SHOP
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3 Easy Steps...
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CHAT

LINE Officinl Accaunt
@CastralOfficial
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CHAT & SHOP

Ha: usnis ON DEMAND whustuudvdonounui

R1oasswaLANEUNBUINSNADE

i

SHOP NOW S

Us:aunasaidaulvuuuidousio
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13 UIUFTﬁ:H_ﬂF‘ﬁF"TIﬂS\'Ilﬁ anqauazdan goaud rivlu
sUnuudksunaudsinosuasinsAwridatio Tnad
FoldonauAin sannkane IishimawzauAin oo
FnuEtuS AL wiauiedWinashanRWY
mousufuluAsudnowmisy o1 asE3omnandn ms
AUBU msiauauEFuATIW LU nIsTRRIIL soufe
dunaumsoieduisonisa

Bualasvomns Usinaudae 13U AsasswauAniunsga,
IsOudu, niasalosn, Looksi, TheOutlet24, faus,
IWILD2ELNE, K08 UAL iauUuATaau s

nANEILstIEondaguiaSuAnUd Rk SSTums EondoduAtHiunsdodanonuiuwdnouu TR TneRs o oedulin
anisaunu uasUs=3FuovanA SiiiRwdnenuineanuisnioedoniodud Thamuusy iadRavAwaludis:Anaud
Tudsoniesaulal kiaomhsaSulusuiuuBug anff Click & Collect, Click & Delivery ita: Reserve & Collect.

This platform allows customers to shop through texting with the assistance of one of our soles associates, With access to
the customer's shopping history and other preference data, the sales associate can assist in the selection of merchandise
and provide a link for online purchases, or arrangs for other purchase methods such as Click & Collect, Click & Delivery

or Reserve & Collect.

USMNs Chat & Shop wioLTRuSNNsTUEsTiorY tanis mid Koasswaudubunda (wiauthiauadudonnuuasauade,
IWLD2SUE LAEUNSS Wo o0aa fow) AedsswaumTstudu uaindae UaNoNTERTUSMS Rinascente On Demand dKsU
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SERVICE

EASY , SIMPLE , CONVENIENT , TRANSPALENT AND FRICTIONLESS

PERSONALIZE

SUPERIOR SERVICE

L AT PR MR
[

[

CLICK & COLLECT

anfrhmsfiodufihudosmosaulatiua:ausns:uonsUEuAn
amn S KioonURSUNGoems Mlirmmstosumlageme
ruRlETUwanalomaiunmssuanBUs: TouIMALD MSEMSAESL
msveRds:exoadin

Customers make purchases online and then collect the items

alt their prefensd store location or other collection paint. They

enjoy the epportunity of making immediate purchases onling,
especially when they can take advantage of time-sensitive

promaotions,

CENTRALRETAIL TIMES

CLICK & DELIVERY
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Customers make purchases online and have the
merchandise deliverad to their home. Payments
can be made by credit card online or in cash upon

delivery.
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E-PAYMENT
FINANCE SERVICE

E-ORDERING

uwanwssuRIwUAasuaILsniumsuEmsand lnamstdwdinouneasa:aud
wiuan InsAwndafo kiosounooouladdu g I3ldonulusiudii Sotoaliwim
MurlgEUIsnnauRIUkSadoaudouatanfiliod1osamso uastdelfandl
FustdfivaudmfonsidiaDowdsursiusudSasios

This platform enhances our in-store service by equipping our sales ossociates
with tablet computers, mobile devices and other online resources, enabling
them to respond promptly te in-store customer queries and grant customers

access to products that may not be gvailable at that location.

RESERVE & COLLECT

aniaunsndessoduduudasrmosoulad uFsIUSUNa: thesAUAA
AN INasnuEnElumssuUsTasimnsianisdoasumstiawsau 7
AUlFSURANUBIRKELTUMSassauAITauRRaUDEDIA-EsHEU Bulundh
dudhksuauAndaianwiau ru i anfmansnuiaania:SUaudita
ey | $3lua

Cusiomers place their orders online and collect and pay for the
items in=store. They con lake advantoge of promotions and deals
while enjaying the flexibility of inspecting or trying on their desired
itams before making the final commitment te purchase. For items
that are stockad in the store, we aim to have customer orders ready

within one hour.
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BUSINESS HIGHLIGHT

it
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SOURAUTY WuRuIgsoU WURTALE1SOU

3,856 2,998,656 516,823

(15! Ms.U / sq.m. fs.U / sg.m.

Retail Outlets Net Saleable Area Net Leasable Area

g7uanA1 Loyalty Program N3

@E 28,800,800  swiston

Members from our loyalty program worldwide

aswloN1anis91ovIusSIOu

ﬁ%ﬁ 60,000 nsww

Employment opportunities

s181Asoulutl 2561 gofiv

206,575 aauv1n

Total Revenue in 2018 in Million Baht

*All information are as of September 30, 2013
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ENVIRONMENTAL , SOCIAL AND GOVERNANCE (ESG)
ADIUSURNABOUNDIVIIONADU duAU Llassssu1Nuna

1Bunsa $ina WuonuusAm ESG wahululunszusumsmigsio
Urlisuuasnonugelusaengduidunsa lunsasionnuAsous:KkawaAnsesinta:aoAUTR

wWruuntasRuinsouiuas U TnealADmsiTugnationsia DRonuSuRavauradonu
uaAounadaulugusuta-WuURmIEUNSa Sina WNIUATUSSAD Hulasomsenos anf

Central Retail set ESG a priority of our business operation

From @ vision of Creating Shared Values (TSV) which believes thet the competitiveness of the
company and the health of the societies that we are operating are mutually dependent, we
have encouraged our staff to be a part of developing and supporting projects that create
sustainable economic value of the communities where we come into engage and our stores are
located such as

ENVIRONMENTAL

TAsonsdnnIsAIuaD DA

mstdwavorunatinudsumsiinmokavalsaréivad
msiluwWuRdidaodosnisuanding 250 1S ASokdatihu
msannisidnowanannnan 66 awlulus:ezaAiAou
(Dnuisu-AaiAu w.A. 2562)

ua:msdamss:uuthide Inusougudmsan

Environmental Management Project

Installing solar rooftop to generate clean energy, restoring forest
of over 250 rai in Nan province, reducing over 66 million plastic
bags within 5 months (from June to October, 2019)

-
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" SOCIAL

TAasonisdnnisatudonu

TN 44,000 G051 nsWeuunanunwESRTRIUEENsUInn
500 Au msUsudsowrsunlsoiEeu 134 wko msaduauuuasweiundudi
yuBU 4,650 s19n7s uazaswseldIRiUsUsUAsensGaduAingn 667 U
un

Social Development Project

Creating employment opportunities of over 44,000 jobs; supporting
over 500 people with disabilities; improving 134 schools, developing
4,850 community products and spending over 867 Million Baht in
buying local products.

it GOVERNANCE

TAsvnisganisAIusSssUIfivla Good Governance Project

nsusuTAsoaswAnuzNssUNIsSUSEN mMsmonalnuazngsaloutumsuntiaon Restructuring Board of Directors, setting rules and mechanisms to protect public
ANBIRAUTIoRU WuAWIUSTaTumMsUSHs SamsaAnenisnsondoulng sharehalders rights, ensuring the transparency by independent directors.
NSSUNISDas:

BOARD OF DIRECTORS

Front row Left to right : Mrs. Yuwadee Chirathivat, Dr. Atchaka Sibunuang, Dr. Prasarn Trairatvorakul, Mr. Sudhisak Chirathivat, Mrs. Potareeya Benjopelchai, Mr. Sormpong Tantopart

Back row Left ta right : Mr. Yol Phokasub, Mrs. Pratana Mongkelkul, Mr. Prin Chirathivat, Mr. Suthikiati Chirathivat, Mr. Tes Chirathivat, Mr. Suthichai Chirathivat, Mr. Suthilaksh Chirathivat
M, Pichai Chirathivat, Mr. Kanchit Bunajinda

TOP MANAGEMENT TEAM

Mr. Yol Phokasub Mr. Nicolo Galante Mr. Piya Nguiakaramahawongse M. Philippe Jean Broianigo Mr. Pierluigi Cocchini
CEO President CFO CEOQ President
Central Retail Vietnam Central Retail Italy
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The following lists of awards, recognitions and honers are granted
to Central Retail for our leadership throughout the years.

CENTRAL

CENTRAL RETAIL CORPORATION
PUBLIC COMPANY LIMITED
WWW CENTRALRETAIL COM



