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ANNOUNCES IMPRESSIVE
GROWTH FOR Q2 2022

Q2/2022 PERFORMANCE SALES COMPOSITION

REVENUE | EBITDA PROFIT act
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Central Retail announces impressive growth for Q2 2022 with a revenue of THB 56,826 million and a 23% growth

Tl

CENTRAL Thel
CREDIT CARD

Central Retail with Central The 1 launches ‘Central Retail x T1 Card Central Retail in partnership with Mastercard return of the campaign
Day’, aiming for 680 MB spending throughout campaign FRIDAY-Pay with Mastercard, projecting to increase sales by 30%
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To become

3 To expand their store presence
the#1 Food Retailer To earn D X 'I 70 0
in Thailand and Vietnam on sweeping growth to Iy locations

Central Retail reinforces Tops as the #1 Food Retailer in Thailand and Vietnam, strengthening its food portfolio
with the new mega project “Tops CLUB” in Thailand
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Tops proves its success on a 26-year journey as the #1 brand for Thai people
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Explore “PUBLIC MARKET” at Central Chidlom, a new food community in the city
with 10 talk-of-the-town eateries offering delicious flavors

Robinson Department Store teams up with ‘Bright’ Norraphat and Supersports celebrates 25 years with the
‘Krist’ Perawat with their mums at Robinson Mother’s Day “Happy Burnday Celebration”

Supersports unveils its brand new store in Phuket set to be the G-SHOCK launches the lastest limited models at
leading sporting goods destination for locals and tourists “G-SHOCK Street Spirit Fashion Truck 2022”
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Celebrating the success of a new hybrid format with the launch of
300 million baht Thai Watsadu x BnB home Bangsaen, Chonburi
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‘Power Buy x B2S’ Central Rama 2 reveals its new look
into the technology and book hub targeting more than 20%
increase in sales volume
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OfficeMate launches "Furradec Furniture Fair" with a variety of
furniture to create personal working space with best deals up to 70%
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Promoting nationwide Academic Competitions organised by
B2S CLUB x Tcacter x Central Pattana
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Thai Watsadu reinforcing Green Retail with EV logistics
to drive a sustainable future

Power Buy opens “Power Buy Robinson Thalang” in Phuket
to strengthen its top position as the leading electronic center

B2S x OfficeMate joins the opening of a new branch at Robinson
Thalang Phuket, fullfilling happiness for every lifestyle
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Bringing fun and joy to schools with B2S CLUB School Road Show
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Strengthening its strategic location with a “WORLD-CLASS TOURISM DESTINATION”
in a 1.1 billion Baht investment with the launch of Robinson Lifestyle and Robinson Department Store Thalang
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THE BODY SHOP

ALL THE POTENTIAL
BUT NO POWER

The Body Shop promoting youth participation and amplifying young voices in public life
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FUNTASTIC ENGLISH CLAHOR KIDS
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FUNTASTIC ENGLISH CLASS FOR KIDS
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Robinson Lifestyle and Robinson Thalang together launch a pioneer project
‘Funtastic English Class: Designing New Fun for the Whole Class’
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