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Central Retail strives for world-class retail tech

with THB 10 billion investment to accelerate the development of Next-Gen Omnichannel Platform

5 Digital Strategies to drive CRC Retailligence

] INTELLIGENT RETAIL

CENTRALRETAIL

W Analyzing customer insights with CRC data ecosystem to understand their needs at Micro-Segmentation level

2 CONSUMER-DRIVEN DESIGN
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& Developing our platform with the mindset of placing customer-experience at the center

3 ENABLING SYNERGIES

% Utilizing CG partner services ecosystem to offer full scale omnichannel services across all businesses

4 EXPERIENCE-DRIVEN COMMERCE

fw
Leveraging CRC Al to offer content and inspiration on Next-Gen Omnichannel Platform

5 ADAPTIVE COMMERCE

{@::} Uplifting our platform to bring interoperability across channels and user interfaces in a seamless manner
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Thailand Suslamabmty Investm & _
for two consecutive years (2’021-202_2);

CRC GREEN 8" SUSTAINABLE RETAIL
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Reinforces '
International Excellence : ’
in Corporate Management and X '

Retail Leadership Status with
Prestigious Awards

YOL PHOKASUB
Chief Executive Officer
CENTRAL RETAIL CORPORATION PCL
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https://www.facebook.com/CentralRetail
https://www.instagram.com/centralretail/
https://www.linkedin.com/company/centralretail/
https://twitter.com/centralretail?lang=en
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